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MARKETING MINUTE

Data-Driven Creativity: Crafting Impactful
Marketing Campaigns

In the digital age, the most successful marketing campaigns
are those that seamlessly blend creativity with data-driven
insights. This integration enhances audience understanding,
allowing for personalized and relevant content that captures
attention and maximizes engagement. By analyzing data,
marketers can make informed decisions about resource
allocation and content strategies, ensuring their campaigns
resonate deeply with their target audience.

To achieve this balance, marketers should start with data,
involve creative and analytical teams early, test and iterate
based on insights, transform data into compelling narratives,
and continuously monitor and adjust campaigns in real-time.
This approach ensures impactful campaigns that deliver
measurable results and drive lasting audience connection.
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EXPERT CORNER

Ahmad Tarig
President & CEO Samba Bank Limited

The Future of Banking: Trends and Insights

Banking in the Next 3 Years: The banking Consumer Insights: Understanding
sector will undergo maijor chonges driven customer behaviors, needs, and

by technology and innovation. Success will - motivations is key to enhancing

hinge on understanding customer needs  stomer experiences. This involves
and integrating them into tech-driven analyzing behaviors, decision-making,

services. As an expert noted, ‘It's not the .
technology that matters, but the experience and gemedrapnic delkd 1o Stdyancae
of shifting consumer trends.

it creates.’

Key Banking Trends: Impact of Consumer Insights:

1. Digital Transformation: Technology and  Product Development: Products will be

customer behavior will continue to drive more tailored to customer needs.

changes. Targeted Marketing: Improved

2. Customer-Centric Products: Products marketing strategies based on

will increasingly focus on meeting customer data.

consumer needs. Financial Inclusion: Enhanced efforts
3. ESG Regulations: Increased emphasis  toward inclusive banking.

on environmental, social, and E-commerce Integration: Greater use
governance standards. of e-commerce for consumer financing.
4. Cybersecurity: A growing focus on Customer Loyalty: Stronger customer
cybersecurity challenges. loyalty through better understanding
5. Local Trends in Pakistan: Expansion and application of insights.

of branch networks and a shift from

corporate to SME and supply chain
financing. E |
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Strengthening Our Team!

Were excited to welcome Marium
Hafeez to the enFuture team! Joining us
as an Associate Manager, Marium
brings a wealth of experience in
Qualitative Consumer Insights. With a
proven track record in quantitative
analysis and data-driven strategies, she
is sure to make a significant impact on
our projects and initiatives.

Training on Advanced Moderation skills & Analysis!

At enFuture, we prioritize continuous team development. We recently
conducted a week-long training on advanced qualitative moderation and
analysis techniques, led by expert trainer Nazia, with participants from our
Lahore, Karachi, and Islamalbad teams. The training focused on advanced
projective techniques and a structured analysis framework, blending
theory with practical experience through role plays, mock groups, and
hands-on data analysis. This session highlighted our commitment to
professional growth and maintaining high industry standards.
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