
Key Considerations

Big data transforms marketing research, offering insights into consumer
behavior. However, data governance and privacy concerns are crucial as
businesses collect vast consumer data.

Marketing Minute
THE IMPACT OF BIG DATA ON MARKETING
RESEARCH: GOVERNANCE AND PRIVACY

Responsible Data Practices

Data Privacy: Compliance with GDPR and CCPA ensures data protection
and consumer trust.

Ethical Usage: Transparent data collection and explicit consent are
essential.

Data Accuracy: Proper governance minimizes biases and ensures reliable
insights.

Regulatory Compliance: Businesses must adhere to evolving legal
frameworks.

To balance insights with privacy:

Strengthen Cybersecurity: Use encryption and access controls.

Ensure Ethical AI: Prevent biases and respect consumer rights.

Adopt Governance Frameworks: Align data policies with industry
standards.

As AI enhances analytics, responsible data governance will be key to
maintaining trust and gaining a competitive edge.
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Expert Corner

How do you see your industry
evolving in the next 3 years?

The wellness industry is on the brink of a
revolution, and over the next three years, we
will witness nothing short of a paradigm shift
in how consumers engage with health. Let me
be unequivocal: Wellness will dominate every
facet of consumer decision-making, rising
above the chaos of today’s stressful, fast-paced
lifestyles. No longer a luxury, it will become a
non-negotiable priority—a lifeline for
individuals seeking balance in an increasingly
fragmented world.

But this evolution won’t be superficial. We’re
moving toward a holistic redefinition of
wellness—one that transcends physical health
to embrace mental resilience and emotional
vitality. Consumers will demand solutions that
address their whole selves, not just isolated
symptoms. This shift will force the industry to
raise the bar on quality, as informed buyers
reject hollow claims and prioritize science-
backed, transparent offerings. Expect a
seismic consolidation: smaller players clinging
to outdated models will vanish, while agile,
insight-driven brands will thrive.

The message is clear: Adapt or perish.
Companies that fail to innovate, invest in
research, and align with this deeper, more
meaningful vision of wellness will be rendered
irrelevant. The future belongs to those who
champion authenticity, efficacy, and empathy
—no exceptions.

How can consumer insights play a
key role in future success?

Let me state this plainly: Consumer insights
are the lifeblood of modern branding, and
ignoring them is nothing short of corporate
suicide. In an industry like ours—where every
product promises to elevate performance,
confidence, and connection—failing to listen
to consumers isn’t just a misstep; it’s a
catastrophic blind spot.

The difference between mediocrity and
mastery lies in understanding what
consumers aren’t saying. Their unspoken
anxieties, unmet desires, and subconscious
aspirations are the goldmine for crafting
campaigns that resonate at a visceral level.
Without these insights, your messaging
becomes generic noise—devoid of the
emotional depth required to tug at
heartstrings or inspire loyalty.

Here’s the hard truth: Insights are your
competitive edge. They transform bland
content into compelling narratives and
transactional relationships into enduring
bonds. In a market obsessed with
performance—whether it’s acing a
presentation, excelling as a parent, or
conquering a workout—your ability to decode
these nuances determines whether you
become a trusted ally or a forgettable
commodity.

To brands clinging to intuition over data, I say
this: Wake up. The future belongs to those
who harness insights to anticipate needs,
solve hidden struggles, and speak to the soul
of their audience. Anything less is a disservice
to your mission—and a missed opportunity to
lead.

Haroon Tarar
Director Marketing & Sales
Consumer Health
Route2Health



Enfuture Corner 

We are delighted to announce the
successful completion of a 4-month
internship by Hashim Anis, Minahil
Shahbaz, Laiba Faisal as part of
University of Management and
Technology - UMT’s Co-op Program,
facilitated through enFuture's "Seekho
Har Pal" internship initiative. 

This program provided them with
hands-on experience, enabling them to
work on live projects—both qualitative
and quantitative, including
international assignments—while we
assessed their performance. 

We're excited to welcome Midhat Arooj to enFuture as an
Executive - Client Excellence! With two years of
experience in consumer insights, she specializes in focus
groups, in-depth interviews, and client management
across FMCG and Consumer Electronics. Her expertise in
delivering insights and building strong client
relationships makes her a valuable addition!

The 8th annual Women of the World
(WOW) Festival in Lahore, Pakistan,
held on February 1-2, 2025, at the
Alhamra Arts Centre, was a vibrant
celebration of women's achievements,
resilience, and creativity. Organized by
the British Council Pakistan in
collaboration with the WOW Foundation
and Alhamra Arts Council, the festival
featured over 100 delegates, including
activists, artists, writers, and thought
leaders from around the globe.

Our enFuture team had a professionally
enriching experience, engaging with
industry leaders and gaining valuable
insights on gender equality and  women
empowerment.

Welcoming Midhat Arooj

Successful Internship Completion
Highlights from the Women of the

World (WOW) Festival


